SPPU - MBA Revised Curriculum 2024

Master of Business Administration (MBA) - Revised Curriculum
2024 Pattern
2-year, 4 Semester Full time Programme
Choice Based Credit System (CBCS) and Grading System
Outcome Based Education Fattern
Aligned with NEP

MEBA | effective from AY 2024 - 25
MBA 1 effective from AY 2025 - 26

L0 Preamble: The revised MBA Curriculum 2024 inlcgrates the National Educalion Policy, 2020 ethos with the
Choice Based Credit System (CBCS) and Grading System and Qutcomes Based Education (OBE)

1.0 Credit: In ferms of credis, for @ period of one semester of 13 weeks.

a) every ONE-hour session per week of L amouns to | credit per semester

b aminimur of THO hours per week of T amounts fo | credit per semester,

¢} aminimum of TWO hours per week of P amounts to | credit per semester.
Each credit is a combination of 3 components viz, Lecwre (L) + Tutorials (T) + Practice (Practical / Project Work /
Self Study) (Pyie. LTP Pattern, Indicative LTP, for each course, is documented in the syllabus.

The course teacher may, with the consent of the Director / Head of the Department / Designated academic authority
of the Institte, modify the LTF of the course n view of the course requirements, nature of the course, the [evel of
learners and the type of pedagogy and assessment tools proposed.

2.1 Session: Each teaching-leaming, evaluation session shall be of 60 minutes, However, institutes shall have the
flexibility 1o define their time slots in & manner as to use their faculty and infrastructure resources in the best
possible way and ensure effective leaming & comply with the credit structure of the respective courses

1.2  Course Announcement: The institute shall announce (he elective courses and specializations it proposes 1o
offer the studenis out of the wider course basket. It is not mandatory to offer all the specializations and all the
electives. However, in the spirit of Choics Based Credit System, institutes shiould offer choices to the stedents
for the elective courses and not offer only the minimum number of electives,

23  Course Registration: It is mandatory for every studenl, to register every semester, for the courses opled [or
that semester. Each student, on admission shall be assigned 1o 2 Faculty Advisor who shall advise her/him
about the academic programs and counsel on the choice of courses considering the student’s profile, career
goals and courses taken in the earlier semesters, With the advice and consent of the Faeulty Advisor, the student
ghall register for a set of courses he/she plans to take up for the Semester, Students sholl have 1o register for
the courses for the semester within first week of Semeater | and immediately after conclusion of the preceding
term for subsequent Semesters 11, 111 and IV,

3.0 MBA Programme Focus:

3.1 Programme Educational Objectives (PEOs):

|. PEODI: Graduaies of the MBA program will suceessfinlly integraie care, erass-funciional and irfer-disciplinan
aspects of management theories, models and frameworks with the real-world pracrices and the sector specific
nuances to provide solutions ro real world business, policy and social issuer in a dynamic and complex world,

3. PEOZ: Graduates of the MBA program will possess excellent comemunication skills, excel in cross-funcrional.
multi-disciplinary, multi-cultural rears, and have an appreciation for local, domestic and global contexis so a5
lo manage continuity, change, risk, ambiguity and complexity.

3, PEO3: Graduaies of the MBA program will be appreciative of the significance of Indian ethos and values in
managerial decision making and exhibit value centered leadership.

4. PEO4: Graduates of (e MBA program will be ready to engoge in sugcess/if career pursuits covering o broad
spectrum of areas in corporafe, non-profit erganizations, public policy, entrepreneurial vennires and engage

in Hfe-fong learning.
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SPPU - MBA Revised Curriculum 2024

5. PEOS: Graduates of the MBA program will be recognized in their chosen fields for their managerial
competence, creativity & innovation, integrity & sensitivity to local and global issues of social relevance and
eam the futt & respect of others as inspiring, effective and erhical leaders, managers, entreprencurs,
intrapreneurs and change agents.

3.2 Programme Outcomes (POs): At the end of the MBA programme the fearner will possess the

1. Generic and Domain Knowledge - Ability to articulate, illustrzte, analyze, synthesize and apply the
knowledge of principles and frameworks of meanagement and allied domains to the solutions of real-world
complex business issues

2. Problem Solving & Innovation - Ability ta Identify, formulate ond provide innovative solution frameworks
ta real world complex business and social problems by systematically applying modem quantitative and
qualitative problem-solving tools and techniques.

3, Critical Thinking - Ability to conduct investigation of multidimensional business problems using research
based knowledge and research methods to arrive at data driven decisions

4. Effective Communication - Ability 1o effectively communicate in cross-cultural settings, in technology
mediated environments, espectally in the business context and with society al large

5. Leadership and Team Work - Ability to collaborate in an organizational context and across organizational
boundarics and lead themselves and others in the achievemeni of onganizational goals and optimize outcomes
for all stakeholders,

6.  Global Orientation and Cross-Cultural Appreciation: Ability to approach any relevant business issues from
a global perspective and exhibit an appreciation of Cross Cultural aspects of business and management,

7. Enirepremeurship - Ability to identify entreprencurial opportunities and leverage managerial & leadership
skills for founding, leading & managing startups as well as professionalizing and growing family businesses.

8  Environment and Sustainability - Ability to demonstrate knowledge of and need for sustainable development
and assess the impaet of managerial decisions and business priorities on the socletal, economic and
environmental aspects,

9. Social Responsiveness and Ethics - Ability to exhibit a broad appreciation of the ethical and value
underpinnings of managerial choices in a political, cross-cultural, globalized, digitized, socio-economic
cnvironment and distinguish between ethical and unethical behaviors & act with integrity.

10, LifeLong Learning — Ability lo operate independently in new environment, acguirs new knowledpe and skills
and gssimilate them into the internalized knowledge and skills,

3.3 Programime Specific Outcomes (PSOs):
A| MARKETING MANAGEMENT

PSO MKTI: Strategic Marketing Amnalysis and Decision Making: Graduates specializing in Marketing
Management for the MBA programme will be able (o Analyze market opportunities and challenges using advanced
marketing research tools and-techmiques. They will develop siralegic marketing plans that align with organizational
ebjectives and respond effectively to dynamic market conditions.

P50 MKT2: Digital and Social Media Marketing Proficiency: Graduartes specializing in Markering Management
for the MBA programme will be able ta demonstrate proficiency in leveraging digital and social media platfonms 1o
eahance brand visibility and customer engagement. They will design and execute integrated digital marketing
campaigns that drive business growth.

PSO MKT3: Custorer Relationship Management and Service Excellence: Graduaies specielizing in Marketing
Management for the MBA programme will be able ta excel m building and mainmining strong customer relationships
through effective communication, personalized marketing, and superior customer service. They will implement CRM
systems to enhance customer loyalty and satisfaction,

PSO MKT4: Innovative Product and Brand Management: Graduates specializing in Markenng Management for
the MBA programme will be oble to develop innovative product and brand management strategics that address
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consumer needs and preferences. They will manage product lifecycles, brand portfolios, and exccute branding

initiatives that strengthen brand equity.

B] FINANCIAL MANAGEMENT

in Flaancial Management for the MBA

PSO FINI: Financial Analysis and Reporting: Graduates specializig
| statements, conduct financial ratio

programme will be able io demonstrate the ability 10 analyze and interpret financia
analysis, and prepare comprehensive fingncial reports to suppar decision-making processes.

specializing in Financial Management for the MBA
financial instruments, and portfofio management
hieving specific financ inl goals.

PSO FIN2: Invesiment and Portfolio Management: Graduares
programme will be able to Apply knowledge of investment theories,
techniques to construct and manage mvestment portfalios aimed at 8¢

PSO FIN3: Corporate Finance and Risk Management: Graduares specielizing in Financial Management for the
MBA programme will be able to Develop expertise in corporate finance principles, including capital stucture, €05t of
capital, 2nd capital budgeting, while effectively managing financial risks using various risk management wools and

techniguics.

Financial Management for the MBA

PSO FIN4; Financhal Technology and Innovation: Graduates specializing in
innovative financig! solutions o

programme will be able fo Leversge emerging financial technologies (FinTech} and
smprove financial services delivery, cahance aperational efficiency, and support strategie financial planning.

C| HUMAN RESOURCE MANAGEMENT

Implementation: Gradicates specializing . Human Resource
i Demonstrate the ability to develop and implement stratcgic
Is, ensuring optimal utilization of human capital.

pSO TRMI: Strategic HR Planning and
Management jor the MBA programme will be able
hurman resouses plans that align with organizational god

PSO HRM2: Talent Acquisition and Development: Graduntes speciglizing in Human Revouree Monagement for
the MBA programine will be able ro Apply advanced techniques and methodologies for effective talent pequisition,

development, and retention, fostering a —ulture of continuous learning and professional growth.

psO HRM3: Employee Relations and Legal Compliances: Graduates specializing in Huwman Resource
Managemeni for the MBA programmes il be able 1o Ensure compliance with labor laws and ethical standards while
managing employee relations, prometing a positive and legally compliant work environment.

PSO HRM4: HR Analytics and Ferformance Management: Graduates specializing in Human Resource
Management for the MBA programime will be able to Utilize HR analytics and performance management systems lo
drive daia-driven decisions, enhance cmployes performance, and achieve organizational excellence.

D] OPERATIONS & SUPPLY CHAIN MANAGEMENT

PSO OSCMI: Operations Strategy and Process Improvement: Graduates specializing in Qperations and Supply
i for the MBA progmmme will be ahle ra Develop and implement effcctive operations strategies 0
enhanice procéss efficiency, reduce waste, and improve overall productivity within rganizations.

:{Sﬂ OSCM2: Supply Chain Design i.lll Management: Graduates specializing in Operations and Supply Chain
mmmgmm ﬁﬂ#efMﬂd [prograncie u-uﬁ_ be able ip Design, analyze, and manage end-w-end supply chains Lo ensure
& seamiess flow of goods, services, and information, while minimizing costs and meeting customer demands.
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PSO OSCM3: Data-Driven Decision Making in Operations: Graduates specializing in Operations and Supply
Chain Management for the MBA programne will be able o Utilize quantitative and qualitative duta unalys-i.ﬁ.
technigues to make informed decisions in operations and supply chain management, ensuring alignment with business

goals and customer requirements.

Graduates specializing in Operations and Supply
d implement custainable and ethical practices
winability, social responsibility, and

pSQ OSCM4: Sustainable and Ethical Supply Chain Practices:
Chain Management for the MBA programme will be aile fo Promole an
within operations and supply chain mapagemen

ethical governance,

 to support environmental sus

F| BUSINESS ANALYTICS

Analytics for the MEA pragranmme
d interpret large datasets. enabling
=, Dperalions, and human

FS0 BA1: Data-Driven Decision Making: Groduales specializing in Busimess

will be abie to apply advanced analytical techniques and jaals 1o eollect, process. @n

duta-driven decision making in various business functions such as marketing, financ

FeSOUTCES.
Graduates specializing i BuSInes Analytics for the MBA
using business intelligence toals and software o creaic

municaie insights and support business stralegies,

PSO BAZ: Business Intelligence and Reporting:
programitte will be able to Demonstrate proficiency in
comprehensive reperts and dashboards that effectively com
ess Analyrics for the MBA programale

Analytics: (raduares specializing {n Busim
| areas such as markeling, finance,

PSO BA3: Application of Business
Iytics methodelogies 1o various functiona

will be able o Apply business ana
operations, and human rosgurees.

cs in Business Strategy: Graduales spocializing in Business Anglyrics for the MBA
swalegic managemenl pructices (o drive

PSO BA4: Integration of Analyti
e business analytics methodologies with

programme will be able io Integrat
orgenizational growth and competitive advantage.

¥| AGRI-BUSINESS MANAGEMENT

PSO ABM1: Agribusiness Management Expertise: Graduaies specializing in Agri-Busitess Management for the
MBA programme willl be able ro Demonsbate comprehensive knowledge and understanding of the principles,
practices, and challenges in agribusiness management, including supply ehain management, agricultural marketing,

and Mlnancial management

FSO ABM?2: Sustainable Agricultural Practices: Graduales specializing in Agri-Business Mamagement Jor fhe
enhance productiviey and

MBA programme will be able 10 Apply sustainable agricultural practices and strategies (o
profitability while casuring environmental sustainability and social responsibility in apribusiness operations.

PSO ABM3: Tnmovative Solutions an d Technology Integration: Groduates specializing im A gri-Harsiriess
Ma f’ﬂxf-'ﬂm'ﬁf the MBA programme will be able to Utilize modem technalog ies and innovative solutions 8o aptimize
agribusiness processes, data analytics, and digital marketing, to improve cfficiency angl competitiveness.

Pi‘j'{ ABRM4: Lﬁlﬂffﬂ'ip and E"'f!Prcneuﬁll Skills: Graduaies specializing in Agri-Business Managemen| for the
e pmg::;:;;:u b:me o Exhibit strong leadership und entrepreneurial skills to effectively lcad teams manage
projects, and launch an w ngeibusiness BPE s iy ; R

it Ek grow g ness ventures, fostering innovation and driving economic development in the

G| r '
Dlvﬁlmfcjdu::EALTHfﬁfﬂE MANAGEMENTPSO PHCMI: Pharma & Healthcare Strategy
: es specializing b Pharma & Healih Cave Management far the MBA programme wili he ﬂbl‘;&'

TR A8 R BRI
AmmmETTT TS
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.velop and implﬂ'l‘lﬂ'lf- stralegic plans for ph i
peveiop phammaceutical and healthcare o izati i th ind
w st " 15, { otpanizat i organizations rhat align with industry

PsQ PECMZ: 0 p.cri::nnal Excellence in E"harmz & Healtheare: Graduates specializing in Pharma & Health
Care Ma.rfﬂgiﬂ;m fa;'; e MBA programme will be able to Apply best practices in operations management 1o o Arimize
processes, enhance efficiency, and ensure quality in pharmaceutical manufacturing and healthcare delivery syslems.

PSO PHCM3: Regulatory and Compliance Expertise: Graduates specializing in Pharma & Health Care
Maﬂﬂgﬁiﬂéhl‘.l'fﬂr the MBA programme will be able ro Understand and navigate the regulatory environment of the
pharmaceutical and healtheare industries to ensure compliance with national and international standards.

PSO PHCMd: Ilealtheare Innovation and Technology Integration: Groduares specializing in Pharma & Health
Care Maragement for the MBA progranime will be able fo Assess and leverage emerging technolopics and inngvalions
to drive advancements in healthcare delivery and pharmaceutical research, enhancing patient care and operational
efficiancy.

3.4 Graduate Attributes (GAs): At the end of the MBA programme the leamer shall exhibit:
Gal: Managerial competence

GA?2: Proficiency in Communication, Collaboration, Teamwaork and Leadership
GAY: Competence in Creativity & Innovation

GA4: Ressarch Aptitude, Scholarship & Enquiry

GAS: Global Orientation

GAS: Proficiency in ICT & Digital Literacy

(A7 Entrepreneurship & latraprencurship Crientation

GAS: Cross-functional & Inter-diseiplinary Orienlation

GA9: Results Origntation .
GiA10: Professionalism, Ethical, Values Oirfented & Socially Responstble hehaviour

GAl1: Life-Long Leaming Orientation
4.0 PG Diploma and PG Degree {MBA) Pragramme Structure as per NEP

' . | OJT Cumulati | Degree
Major RM | pp RP | ve

Semester
Year | Level (2 Year)

Miandatory Electives

Semester I 22 credits 4 - - & 26
. . 4
14 credits 4 4 | pp < 26
A g q il 5 PG Diploma {after

3 Year Degree)

oma 52 Credits after Three Year UG Degree (with additional 4 erediis of OJT}

l 8
é 12 ~ ol * 26
§ 12 - | - |eRe| 24
PG Degree (after
14 24 - 08 06 52 d-Years UG)
e eS| o Gl e s+ | PGilegree (after:3-
A B " il [ | 6 Nears TG
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Annexure 11 - COURSE WISE DETAILED SYLLABUS

Semester 1

1_ il

fifii T GL D1 - Minagerial Accounting
sami TP 2al:l Compulsory Generic Core Course
Course Quteomes: On successful com pletion of the conrsé thie learner will be able fo
Ccos COGNITIVE . | COURSE OUTCOMES
! ABILITIES . : ;
i DTSLEIBEﬁnwqumwupm related to Accounting, Financial Statements.
cotoll | REMEMBHRING | Cost Accounting, Margmal Costing, Budgetary Control and Stondard
_ Costing
CO 1012 | UNDERSTANDING | EXPLAININ detail, ail the theoretical concepts taught through the syllmi?us.
PERFORM all the ncoossary calculations through the relevant numerical
CO 01 3 APPLYING mer iy |
.. AHM_YSF,, the situntien ond decide the key Fnencial as well as non=
co w4 ARALYSING | finmmeial n-.ldm-:n.r.s involved in the situation: |
TCO1015| EVALUATING | EVALUATE the financial impact of the d:me:fr- T
LA aE F Shatement of ‘Sele Propricior, Cost an
CONS |~ CREATING — [Crinie & Faund
Budgots )
[_ "it-_lrL;g.Ii-r:!I- _ o EAIREL ' 102 - -'_- i ; 1 = Gi,"lﬂ' Drénuli!ﬂdlmlﬂrha\ium
l 3 Crpdiu LTP: 2: 1:1 (‘umnulsnr} Cieneric Core f'ﬂmjt_]
Course! Dutc ﬂuicum:s {}n sn-:rqsl‘ul com p!u.-hmi of the comrse the learher will be wble bé:
—Cor | COGNITIVE - — | P T COURSE OUTCOMES
| ABILETIES. T e 1 e : e BT
Co m_'i_L! | REMEMBERING | Describe complexities of individual ma_.:_mup behavior in the organizations
g% DERSTAND Fxlein the impliciljons of organizational behavipr frem the perspeetives of
CUipe] o UN ST le.} cmployees, managers, [caders and the organizaton: -
I | ' Al APPLY Theories, Models, Principles and Frameworks of organtzational
;CO 102.3 I APPLYTING bq:h.uqu‘.tr m spmﬁt ermmembonol sciiings :
BT 1 . B NALYZE humlm behaviournl problems like conflict. Inw motivational
AN pro
CO'IPZA | ANALYSING | fev ml.-g mlllll..lﬁ,a F!hfmlindl mu:ﬂ cle. and :]cvn:inp solutions to these
LA u! : probleris,
' . g . FORMULATE approachcs to reerient individual, team. managerial and
co lU;.ﬁ ' -EVALU‘AT“JG leadiership behaviorin order to selneve organizntional poals
. DEVELOP strategies for challenges faced during shaping organizanonal
Co 1026 CREATING hchu-mr u:gnmmu-cmnl culture and unmaaimlml change.

froas L
ji " Director

Arihant Institute of
Business Management, Pune

e

a § --
T

o

G it

T
¥

-

T

T

T

a1y
o Nk

o TR WTEVAY | 4



o T T T R T T 3

Semesier 1 i3 GC 03 - Economic Annlysis For Business Decisions
3 Credits LTP: 2:1:1 Compulsury Generic Core Course
Course Ouicomies: On suceesslul completion of the course the learaer will he able to
coi COGNITIVE COURSE OUTCOMES
ABILITIES

Co 1031 | REMEMBERING DEFINE the key terms in micro-cconomics.

CO 1032 | UNDERSTANDING | EXPLAIN the key terms i micro-cconomics, from a managenal perspective.

CO 1033 | APPLYING

IDENTIFY the various issues inan economics context and DEMONSTRATE
their significance from the perspective of business decision making.

EXAMINE the| imter-rclationships betweon various  faccts  of
CO 1034 | ANALYSING micro-ceonomics from the pmslmlim of a consumer, fiFny, industry. market
competifionand business cycles,

DEVELOP critical thinking based on principles of migro-economics for

€0 1035 | EVALUATING informed businoss decision moking.
' | ANTICIPATE how other firms in an industry apd consurmncrs will respond 1o
CO 1036 | CREATING .. | coonomic decisions made by a business, and how lo incarparaic these
Vi P Emspuqsc-ginlulhcrrmdgtisi:um.... i Pl np e s Lk Saagiiny
W il f L Liimgaail by e o € me Lot |
i |.-.,.-Smh'l_=rl- | ook DR e B sk e e ag e vl D A GFM—BmitinerhﬁlL
3 Credits: 110110 LTP: 2:0:2 Al i o Cempulsory Generie Core Course
WBHIGES ] ==

Course Oute vies: © sarcessTul eamipletion of the egurse the learaer will be nbic to

o - [ COGNITIVE 1~ | |
Leon l_?_iB_fir.lT:ES"" .

AL e S0 epuRSE OUTCOMES!

‘co104.) | REMEMBERING |

l!EC:..:iILLIn.ﬁ,fl }tﬁfﬁﬂlgUﬂa the vapous coneepis, prim:iplcls. i'rlam:m:rks

“anid fermns related 1o {he function nnd rale of marketing,

el Il | g
|| colB42 | UNDERSTANDING
: | S i

| ihE!l_DHﬁTRAT_;E;. the relevance of marketing management concepts and
frameworks, 10, iew Of existing business across wide vancty of scetors and

ILLUSTRATE the role that marketing plays in the “wol kit" of cvery
‘organiZitiorial leader und manager ;

APPLY ‘marketing principles and theories to the demands of markcting

CoI04.3 APPLYING . funétibn and practics in' contemporary real-world scenanos. b
| 1 EK-’«MF‘TE and LIST marketing issucs pertainming to scgmentation. Largeling
| and positioning, marketing covironmental forees, consumer buying behavior,
COol44 ANALYSING marketing mix and Product Life Cycle in the context of real-world marketing

offcring (commoditics. goods, services, c-products’ e-services).

cotas's | EvALuaTiNG L

"EXPLAIN the intcerclationships  between segmentition.  largeting ' and
'pushi?cming. marketing covironment, consumer bilying behayior. marketing

mix and Product Life Cycle with real world examples.
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| Semester | 105 G 05 - Business Analytics
| 3 Credits LTP: 2:1:1 Compulsory Generie Core Course
Course Outcomes: On successful completion of the course the learner will be able to
COGNITIVE ; ; .
CoO#H ABILITIES COURSE OUTCOMES
CO 1051 | REMEMBERING Recall the fundamental coneepts and terminologies in business analytics
Explain the differences between business analytics and related fickds (eg. .
= - A business analysis, business intelligence. data science). as well as the cthical
2 i ’
co103 UNDERSTANDING | oo nsiderations and quality of data 1n busincss analytics and key applications
of business analytics.
Utilize basic tools of busincss mnalytics, such as data exploration and
CO 1053 | APPLYING | visualization toels, to perfom basic explomtory dula analysis ond daw
cleanng tasks.
Break down business problems into key questons and analyzc dota fo
: derive meaningful insights for decision-making in vanous busmcss
o : ; : <
sl s domains like marketing, finance, HR, operations, health carc, and agri-
s busmess
T T T [T Adess hd effedtivedcts of different dota-driyen sirticgies nnd analytical
CO 1055 | EVALUATING || | techniques in imptoving bisincss performance, across different scfors
throurh case studics :
e @ an stk 0 i Design and propose dpia-driven solutions and spratcgics to ndl:lrf:r';.i comples
CO1056 | CREATING Vbasiness challenges, mtesrating knowledge from marketing: france, HR.
{ g =yl operations, bealth care, and agn-business'analics.
= :ll | T | ; [ 13 |!!1_ ! i i .l. . : ] .
e - I - - s - -
| 1 \ [ | ' = |
[ Semester! |, o6 Y " GC 06 - Decision Seidnce |
| 3 Credits LTP: 2:0:1° I T Coteputsory Generic Core Courrse |
il FE : £ S50 T .
Course Outcomes: On successful completion of the cdurse the learner will be able ta ORI
| AR LI I Uf}ﬂﬁlﬂVE HE R | vl -lll'-*!-": § il [k O] wlnt I [ [
€O 106.1 REMEMBERING '‘DESCRIBE the concepts and models :l!-:n:i.!llcﬂ with Decision Science:
s -I_IN!f;aEJtSTAND the deicrclm decision-making tosls required @ achwcve |
C0.1062 | UNDERSTANDING | opifmization in hwsincss Processes.
ST TTh TRk, | APPLY npproprigte desision-making approach and tools to be wsed m
€0 1063 APPLYING apbimidipe i rimal |
i ANALVSE 7eal Tife suation with constraints and cxaminc fhe problems |
€O 1964 ANALYSING wsing differen degision-making taols’ !
, ; EVALUATE the various facets of o business problem and develop-problem
CO 106.5 EVALUATING solving ability
; DISCUSS & propose the various spplications ef deuision tools m the
LC'U 1066 | CREATING present busincss scenario. i : .
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Semester 1 17 GC 87 - Management Fundamentaly
2 Crodits LTP: L:l: Compulsary Generic Core Conrse
Course Outcomes: On suecessful completion of the course the learner will be able to
COGNITIVE . P e
COURSE OUTCOMES
it ABILITIES | = :
: - ENUMERATE various managerial competencics appruaches 1o
Co 1071 REMEMBERING . ; =
the ol [ Plannimg, Organizing. Decision Making and
00 1072 | UNDERSTANDING | EXPLAIN the role and niced of Planning, Crganizing. Dect R
Comtrolling,
; MAKE USE OF the principles of goal setting and planning for ssample s well
CO.73 ATV as complex tasks ond smoll projecis.
P COMPARE and CONTRAST various organizations! structures of varicty of
i lm"-'r. . AN&LYSH-:IG. business and nol-for-peofit entities in 8 real~world context.
BUILD n list of the decision-making cnitcrin used by practicing managers.
CO 107.5 EVALUATING leaders and entreprencurs in routine and non-routing  decisien-making
situations and EVALUATE and EXPLAIN the sane.
T FORMULATE and DISCUSS a basic controlling medel i a real hfe
L GREATINGE | busincss, start-up and not-for-profit orzanizutional coplext
-_ -I. [1yek |..l-|_'-__ I |_ : jidl | ) I L [ ¢ boared et
| Semester 1. A RS R R T GC OB~ Indian Knowledge Systems |
| iCredits N LTR 2000 T 1. . Cempubory Generie Core ( ourse |
Course Outcomis: Oni siiccessful completitin of the couhse the learner will be able to ;
. CO#_ ! ‘ﬁ;‘,ﬂ! iE.;T' i T s COURSE OUTCOMES ik
e gl B.EE:M_L key teachings and themes- from the Bl.h'lgﬂvﬂl_ﬂ -fiitln_ armd 1denunfy
| CO 1041 | REMEMBERING | & ipl o+ dvedis and prisiciples from the life of Shivaji Maharaj,
: EXPLAIN the role of values. cthics. and spintuality m leadership and
¢O 1082 | UNDERSTANDING | organizstional cultiire a4 tauglst in the Bragvad Gita. and summartze Shivaji
§ & ' Mn_nf:rj*s leadorship qualitics, el e
APPL ineiples of self-awarcness, self-mandgement. and emotional
1083 ; ¢ § Fipraps of | CESS,  SCH-TAnHE nal
TR §00 AONTE XA : :ﬂmllilﬂmcenlmﬁuﬁl&n Bhagavad Gita to real-world leadership scenarios.
; C'D}-:H’ARE: ?Fiq_g contrast Indian Knowledge Systems (IKS) with Western
| €@ hox.4 | ANALYSIMNG M{:mgﬁmc_m_l doncs [WMT), particularly in torms of Ieadership stvles.
- decision-making Frimeworks. and cibical considerations
R v . EVALUATE the ii:ﬂ';c-rt-i:ﬂ“c.ﬁ:‘s;sﬂai'Jugaud innovations in vanous scctors and
Lo ?,m‘sl' ["':ALUF‘HHG | 1| mssess the impact of family and community roles i Indion business pructices
DESIGN 51.”.:tc3ic leadership plans that integrate the principles of the
CO.I08.6 CREATING | _ | Bhagowad Gita and Shivaji Mahars)'s sovemance strategics 10 address
cottemporary ofwanizationol challenses

‘Director
Arihant Institute of
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Semester | 10% GE 01 — Business Communication -1
2 Crediix LTP: 0:2:2 Generic Elective
Course Outeomes: On successful completion of the course the lenrner will be able to
COGNITIVE s : .
[ & ] [y ik
co# ABILITIES COURSE OUTCOMES
: ; RECOGNIZE the vanous clements of communication. chaonels of
CO 1091 | REMEMBERING | .0 mication and barriers to gffestive communication.
01092 | UNDERSTANDING F_KPRES:: themselves effectively in routine and special real world business
interacions.
CO 1.3 APPLYING DEMONSTRATE approgriste usc of body language.
co109.4 ANALYSING TAKE PART IN ﬁmfcssm-ru! meetings, group discussions, ielephonic calls,
i clementary inlerviews and public speaking activitics.,
coO1ms EVALUATING L APPRAISE the pros and cons of pample rocarded verbal cummunications ina
. . | business genlexl.
Co 109.6 CREATING CREATE and DELIVER ¢ﬂcchﬂt Business pm&mlalmns UsIng Approprate
technology tools, for common business situations.
i I 2 il i 1 x| 'I 1 | |
Semesier | i () 1 GE 02 = Technology Teols in Business "-'i:unnﬂemrnhf
2 Crediiy LTF: 04l _ [ Generic Elective |

|
Cnuﬁu: ‘Duoteomes: I.'Ia suw.-c-:ps!'ul :hmpluhnm of the course {He Tenrner will be aflﬂ'tii i Bt

f CTOGNITIVE
Co# Pereyiblin K s - CcOURSEOU rrmlss
(COMMLI| | REMEMBERING | mﬁ;‘: pasic functions and features of M$ wan M PawerPoint, and |
i T T ey __Erﬂmmwgmmcofdnﬁumtmnismdt'un-:tmm i MS Word,
ea-H02) LﬂﬂﬁEPSTAH[H‘N% ' MS Powerfaint, snd MS Excel.
' : i ' || Wtilize the ha.sn. featurcs of these tools toccreate busmess documents.
=_..CO e AEFERCE } prciicmzhcl'lﬂ ived :prndshmtsuu
' ; s E:ujnmﬂh;ilumlaunnsmps between differem lma].r. apd lhcu applicatiens
2 | T o |
. co !Iﬂ.-‘r: AHALY‘SI’NG l iut bulncek s a
[ ek | ['Assess the effectivencss of various !I'ummumg and data management
co-Hos EVALUATING ‘echnigues in realeworld tasks.
Develop comprehcasive business rcpans_ presentations, and data analysis
€O 1106 CREATING | | prajects using the iptggrared features of ‘ulS Word, \!S Fuquu:nL and Pﬂ
" ; ; | Baxeel,

IIl.ril'iar'lt Institute of
Business Management, Pune
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[— Semester 11 —j :

Semester [1_| 201 GC 19— Marketing Manugement
3 Credits | LTP: 2:1:1 Compubany Geaeric Core f—'num—J]
Course Outcomes: On successful completion of the course the learner will be nble to %
COGNITIVE :
Co# ABILITIES COURSE OUTCOMES i
DESCRIBE the key terms associsied with the 4 Ps of marketing and %
co2011 REMEMBERING Marketing  Planning & Conwrsl for 2 mal world  marketing b
offcnngl sommoditics, wouds, serviees, e-products’ c-services.) e
DEMONSTRATE the relevance of murketing mix concepts and Planning i
CO201.2 | UNDERSTANDING | & Control frameworks for a real-world marketing oflenmg {eommoditics.
soads, services, cproducts’ c-SETVICES ) _ &
APPLY marketing Mix and Planming & Control decisions for a real workd :
co2013 APPLYING markcting  offcring  (commoditics, goods, services. c-products:  e- 8
Services.} v
1y EXAMINE marketmg issucs pestaining 1o Muarkeling Mix and Marketing
CO 201 .4 ANALYSING Plan in the coptext ¢f peal-world marketing affering (commod tics, zoods. | | :
| services, espmducts] eescrvices =
: ; . | EXPLATN the micrrelationships hetween vagiody clements-af Markgnog
€OP015 |  EVALUATING;; {mix and Planging & Control in the coslex! of real-wirkd marketing
- 5 " affcring (conntoditics, goods; services, e-producisl €-services)
i I DESIGN 2 Matkpting Mix and Markoting lan for o real-world marketing
COLE EP‘.E#‘,TI]'-IG‘ = oflcrng Li.’:ui:itnnm?;ﬁdﬂ!] SCTVACCS. c~j|=i'nd|'.lcf=ir' cescrvioes. )
] li.‘:_:_-'..i' R A E B & I =
8 a FEag B Mo bar teu Cialy e ] P i caac e |
Semester I 07 il i 202 C mge Hlepgey A b GO 10— Financial hf]:uungzmnt_'
~ 3Credils | GTEsggel gl " Compulsory Geaeric Care Courye |
1 5-1 TR fTeE. | = |
Cotirse Outcamies: On soceeastul esmpletion of the ¢vurse the learaer will be able o
g COGNITIVE |1 : SE -
COF LTINS | WETY aieng ) c_ptms!-_ OUTCOMES i
P - VT TN DESCRIBE the buasic coneepts reianed o Frinncial Munasemtent, Vinoos |
CO 62,1 REMEMBERING | tochriques. of Financial Stafcment Analysis, Working €apual. Capital
! Sirieturc) Leverspes and Capits! Budgeting. ' ' ° -
CO 022 | UNDERSTANDING | EXPLAIN in déil all theoratical coneepts throughout the syllabus
comnas APPLYING rﬁﬁﬂ“ﬁ“: ull the required calculations thraugh releviint numerical
: promicms | 3
[ ANALYZE the stusgon s ]
— ., Il'ng,::mmcllmlqﬂlﬁualmq[' F_nsiltml of the firm) . . i f
CO 202.4 ANALYSING s estimate Workiog capitd nequired :
o decide ideal eapital structure : -,
« cvaluate various project proposals . L
. EVALUATE impact of business decisions on Financial  Statements,
€O 2025 EVALUATING il 0ine Capital, Capital Structure and Capital Budgeiing of the firm
. CREATE Common Size Comparative Statemctils, Comparalive Finadeial
CO 2036 CREATING Statements using Ratio Anilysis { Year-wise, Indusiry  wisc). Comparative
= Proposals using Capital Budgeting Techniques | L
I

aor—
' Direc’znr

- Arihant \nstitute of
Business Management, Punae




3 ' GC 11 = Human Resotree Management
LTP: 2:1:1 Compulsory Cieneric Core Course

Semester [T I
3 Credits

._-l:"-\.Tl- o

T

« ENERTA Y

" Cpurse Outcomes: On successfil eompletion of the course the lenrmer will be nhle (o
COGNITIVE G . i
C'OURSE O MES
COH ABILITIES SE OLUTCO
CO 203.1 AEMEMBERING DEFINE the role of Huinan Resource Functions in an Crganization
Co 2052 UNDERSTANDING UNDERSTAND the emerging frends and proctices in HERM.
CO2033 APPLYING UTILIZE the different methods of HRM i an orgsnimion
co 2034 ANALYSING EXAMINE the usc of different HRM Practices In an et anizion,
CO 2035 EVALUATING ASSESS the outcome of different HROM functions in an erganizabon.
T C02036 CREATING DESIGN the HR manual and compensation policy of the o rEanization
I t 4 [ wol 1% ;I- .
Semester 11 04 GU 12 —Operatisns & Supply ("hain Management
3 Credits LTP: 2:1:1 Compulsory Generic Core Caurse
fl[ium Outcomss: On suceessful completion of the cuurse ihe leaener will be able to : -
1 '{IOGNITEVE - i® i : I i ] : ,._....u 3 1 & } L L
CON: ABILITIES T DR B COURSE OUTCOMES | (oo @ bt

e

. | DEFINE basic terms and mn.-:cpls- rclated to Prod Juction, Operations.
COMAI | REMEMBERING. I coobie, Supply Chain and Quality Mansgement - e
L (1 T — T TEXPLAIN the process charactcrstics and theif linkages with process:
3 by ;
Cco I]l}i-_,:_ ! U:‘*ﬂ!:RSIFc"P-I?\IG : P‘_anchmmﬁ; ima real-world sontcgl. :

T OESCRIBE the worioys dimeasions of production planming and ool and

-Ctl:l'_l".i . .. '- '. ._.' i e

I:M.'S ‘“‘PPLT,I;:-?P- their inter-linkages with fgrecasing, B 2

— " [CALCULATE rventory levels and orddr quantitios and MAKE LEEOF
mlg_g.‘_lq 1 AHAL').’E}HG_ i) various inventasy classification methods. ' £ ! '

Lot Jpbuli | OUTLINE & vpical Supply Cliin Model: for & product / senite and
CO 204.5 EVALUATING ILLUSTRATE the linkagcs with Customer fssucs, Logistic and Business

Tesuss in a real-world conlest. .
il | ELABORATE upon;diffcrent operatiopal issucs (in. mamafaciyring and

chrapesi|!  breatiNg. | ELA : upon; : 5

Tty | ING |- seyvices organisations where the decisipo-moking clement is smphasized.

| iy yfe i L i K : 1 .j | O | [+ : il 4o

| | Semester TI 205101 GO 13- Legal Aspects (Of Business |

3 Credits | LTP:Z:0:0 " Compulsary Generic Core Course
U 1 1 i 1

r'nur-.-é Dirtoemes: o successinl eompletion ui‘the conrse the earner will be nhle 1o

. COGNITIVE
[,q# I ABILITIES . | COURSE DUTCOMES

C03057 | REMEMBERING | DESCRIBE the keyterms involved in cach Act.

CO2052 | UNDERSTANDING | SUMMARIZE the key fepal pravisions of cach At

CO2053 APPLYING ILLUSTRATE the use of the Acts in common business sauanons
OUTLINE the various facets of basic case laws of cach Act from

. il by Act from a legal and
DEVELOP ¢ritical thinking by making | i

L] . g Judzments relatod o use of ;

provisions of the Acts in business sitsations il

CO2054 AMALYSING

CO208.5 EVALUATING

i j_
o
- Uirector

Arihant Institute of
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Semester 11 206 R 00 - Business Research Methods
2 Cpediis L.TP: 1z1z0 Cﬂllipﬂl.lhrl-' Cieneric Core € oorse
Course Quicomes: On sucressful eumpletion of the course the lenmer yrill e mhbile to
COGNITIVE
[ O ARILTTIES COURSE OUTOOMES
CO 206.1 REMEMBERING DEFINE wartous concepts & ierms associated with seiemtific busincss
S i Fesaarch,
EXFLAIN the terms snd eoncepts used m all aspects ol seisnt fic business
CO 206.2 UNDERSTANDING i Sl
. v MAKE USE BI- ki fic principlon of rescorch 1o SOLVE a:_a-:mm':purm—ar_
00 2a APPLI NG busincss mescarch problems.
T AMINE ihe vanous fagets of a roscarch problem and ILLLSTRATE (he |
Co 206.4 ANALYSING selovant aspesis wf the rescarch process from a dmo driven decision
L peTEpoctive.
JUDGE the suitshility of mltrrnative rescarch designs, somplng designs.
. datn collection instruments nnd daw analysis eptiods in the context of a
o0 03 EvALL AT piven renl-lifc business research problem (e o dat diven decision
perspeciive. !
v FORMULATE alternative Tescarch debigne, sampling  duegos, dita
CO 2066 CREATING collcciion instriinents, lesable bypothesea. datn annlysis sratcgies and
rescarch reparts (o address real-life busingss research problems
| Samesier 11 o e " l. I... , RM 'ﬂl-.ﬂeﬂ:-ll-nrm'ﬂ'i "JR_'I i
| 2 Credits LTP: 0:1:3 ~ Subject Core Course - Resenrch (Specialization Specific)
L (EL] [ 5 Te el It R 4 it il il 1 ¥ [SET
| | : .
Codirst Quteo mes: On. mtressl'u! com I-ellnn of the course the Iéatmer will be able'to |
CO [ Cﬂﬁ'hl’l’ﬂﬁ, ¢ ' COURSE OUTCOMES '+ £3h I
. ABILITIES ..
CO267.1 | REMEMBERING ». T_?-E.SCRIBE the key historical. ofganizational. maﬂu:l refated. financial,
i : : —| govermpnos, le Iea-;lﬂ I:-h'l.p and social m;punsbahty ﬂlm;.-ru.mus of a rcal-w orld
el ATTH VNG busincss orgnnization ond the felcvant industry
CO072 [TINDEKSTANDIHG “SUMMARIZE the regional, national antl global: Jootprint of n real-world: . |
[t ta 18I0 § e e bpmnmagm;mﬁmmﬂmtrﬂnmlmdmlﬁ ' L5 11
| il {1 3 f ] . 1 !
i i i : | i 2 3 AL TS [
Co207.3 APPLYING- DE Wﬂ!NSIMTF an undcrsimd'lng: of the regula t-:r'- forces acting on a real-
I world husiricss organization and the relevaat industry P .
CO2074 | ANALYSING COMPARLE and CONTRAST, using tables and chants, the market and llmmcml
performance of a real-world businss oreanization and the playcrs in an
tndusln.'
CO207.5 | EVA LUAF"I]:-I,G POSE o succinet summary of future plans of a rcal-world business |,
: J‘ B | e [ m:mtlcln and the relevant indusiry the compahy wchsite, xhur:hohi&s- -
| ’ b Wi MC rts and ather infbrnatioh available in the public' domam.
E‘?Zﬂ?,_f‘l C'RE."\TINGI IIMAGI?'T.E the llcqr dlh“ul‘l;grs_ and opportunities for a real-world business
‘organization and the relevant uidiistry in the immcdiate future { 1 to 3 years).

! Director
Arthant Institute of
Business Management, Punée




mester 11 108

i Creditx

LTF: 0:0:4

Course Cuicames: On successlol completion of the course the learner will be able 16

RN 03 - Field Project (FP
/] L]
Subject Core Conrse — Research | hpmlnlu:mhm Bpecifie) !

COGNITIVE =
CO# ABILITIES COURSE OUTCOMES
£0 208.1 REMEMEBERING Roecall and lia key management concepts and fmmeoworks relcvang to thoir
spoecializaton specific Nicld project.
ERS " Demenstrate an understandmg of the specific mansgement theories and
W e HINEN T&NF’TT‘!G Mrameworks 10 real=world busines s 1sswey,
3 Apply theorctical knowledpe w practical situstions in their chosen hield of
00208 AFELINA npccinlization and demensirate datn driven decision making approach,
s Analyre quontitstive and qualitative data collected from the ficld to identify
C0 ans-4 il pattems. rends, and insights refovant to their spocialization.
Evaluate 1the cffecnvencss of differemt manngement stralegics and
CO 2085 EVALUATING uﬁ'\mchcp b}"\:l,!l‘i!p.:ll'iﬂg thour ficld project findings wilh existing hicrabone
and industry practices from the respective specialization / domain.
I Crrate o comprehensive field project report and presentation that integrates
CO 208.6 CREATING their lindings, atinlysis, and recommendations, demenstrting a prafessional
ant result-orionted spproach.
i i i gl d |
Semiester 1 | 09 : ! "GE 0% - Huw:ms-: ‘ammunication | by
1 Credits W LT T T i : Cieneric Elective | g
i‘ I.- b .-"\- | L .'-
Course Outcomea: O suécessful com pletion of the caurse the leu rner wn]:i he nble v _ :
[ COGNITIVE, ! { i
3 ; . Ol k.ﬂl TCUMLS 5
‘ St —ABILITIES £ = Rh T Ba 1 ' i
| * | g | i DESCRIBE stapes 'm a typical cummumcatmm ‘tyele ond the ers o !
| 'C0O 2091 rc‘Eu?unEﬂNH e mmmnmm _ .I '
‘['"Comwn | UNDERSTANDING | SUMMARIZE mn‘, essoys and reports into precis 2nd cxecutive summaries, :
| ' USE Dictonary and Thesaris o drafl and oGt 3 variety of busincss writteh | f
| . ! . | oy |
i €0 ng AFPLYFNE )| Gdmmunicstion. ! - = = |
| ; ! EHAMIHEE samplc mr.mwj uummumqatmn_-. in l:u -un-:ss ey iramment for || i
O 294 ANALYSRNG | p-d d’m“ T TR | |
i €O 2095 EVALUATING [ COM FOSE warjety of letiers, notiges. momos.and r:1rr1.|larﬁ. J
| 1 1 b i "k | 1 i ]
i : + b rd {1 | i
Semester 1F ] 210 GE 0% - Technology Tools in Business Management-IT
2 Crediis LTP: ﬂ:l}t-'l_ Generic Flective
[ 21 i | i I TR AREL
Cbm'ﬂ“‘tﬂ - On successTullcompletion of the course the learner will be able to _ PTG 1 L I
COGNITIVE
= Fﬂl-R‘iEGl T UMI:.H
. '?D* - ABILITIES _
o iai) . | Rl sdvancod iunnmns and fﬂiu.rcs of Exgel. T"m\.c: BI. Tablcau, Chat
gl | EMHE i .G C‘rFT and othar emeTging tools,
! : ; Hxplam the advanced functionalitics and apphicauons of these wols n
IDD 2102 | UNDERSTANDING i cone it
; . T 'Utilize adyanced featurcs fo perform com lex data anal
LY - : T3+ P analysis, create
QO 2H0.3 AFFLYIN nnmln:c dashboards. and develop Al-driven sobutions.
Cﬂ-i!.ﬂl.-F AHP;LYSHG 'I_xﬁl:rum: ihe intcyration and application of advaneed tools in real-word
|BuspmEss seennnas
| . Assess the effectivencss and cfficiency of using advanced tools for busin
TIN css
el EVALUATING intelliccnce and decision-making.
OO 21006 CR.EA.TING Mh‘" SDPht!IW-HE:ﬂ b‘ﬂ_‘lmﬂﬂﬂ' lIﬂI:I"IECIIC'L‘. PMJI:T_‘[;-‘. l“[tl"ﬁt‘!ﬂ‘p ¢ dl‘ihbﬁﬂl’\d!ﬁ_
and Al-driven solutions using advanced tools. J

< rector
Arihant institute of
~ Business Managiement, Pune



211

semester <11
2 Credits

LTP: 2:0:0

GE 10 - Sustainable Development Gonls (8B

Generi :M

Course Outcomes: On successful completion of the course the lenrner will be abie

[ g COGNITIVE —
CO# ABILITIES h COURSE QUTCOMES
CO2il2 | UNDERSTANDING | Explain the siznificance and objcciives of cach SO
Co211.3 APPLYING Apply the concepits of sustainuble development Lo real- world scenarios. |
CO 2114 ANALYSING :Dﬁgy!-ﬂ the imicroonnections and interdependencics amang  dilfcrent
el SI
CO2115 EVALUATING Evaluaic the progress and challenges in achicving the SDGs ar local,
national, and global levels,
CO L6 CREATING Develop strategies and action plans te contribute o e aclievenent of the
E ; SDGs.
Semester =11 212 GE 11 = Selling & Negotiations Skills Lab
2 Crediis LIP: 1:141 Generic Elective
Course Duteomes: On suceessfil'tomipletion of the course the learner will he able to il s |
COGNITIVE , ; i g
. OO | A?}'lgt.nl‘:s. 1 & alotis e g 11 COURSE OUTCOMES
CO242.1 | REMEMBERING. | DESCRIBE the various sclling situations and selling types.
€0 2123 | UNDERSTANDING | OUTLINE the pre-sales work'io bo garried out by a professional salcsperson,
[ ; g . IDENTIFY the key individuals involved in a real-world-sales process for a
CD..}‘._I.?: 'PPFLW!N—G i real-world product’ service /e-product / d-service. ;
Ao ' fioas FORMULATE 8 sales an.{]m fora real-world sales call for o product: sCrvice
GQ 2124 | ANALYSING / e=product / e-service. - e
- el : DECONSTRUCT the pros. and cons of sample real world sales calls for a
212, = WAL ! J it g ; / .
{ COZIZS'| EVALUATING prodisct servide f c-prdduct / c-scrvice. _
i S DEVELOP a sales proposal for a real-worfd product service / c-produet © e+
3 : b : ,
dd Z'L._.G_ CREATING | service and for 3 real-world selling simation,
Scmester 11 | 115 | L) IS, &7 12'—--Lu_q__ﬂﬂ~El:tHhrﬁ1"l |
2 Credits LTP: 230:0 Generie Elective |

Courze Qutecom

g5t On sugcessfnl completion of the course the lenmmier will he able to

PGNITIVE 5 e
[ gor | Hnirms | COYREY OUTCOMES
TRl L DESCRIBE the present state of Indian Economy and LIST SConsmi
] ilsrgined : el | T O SEORBmic
| A4 ]| WEEMENERRING policy iksnes m the cureent context. 2 &
| flcln 2139 " uubmsi' ..\r.\TDIEN-G EXPLAIN the I'its‘m'!j?mi_i:' devclopment stritegy since Independence and
’ _ IDISCUSS the prriorities inthe current context.
ILLUSTRATE the sconomic impact of Monetary policy ‘18 i
! ! 5 : ! ¥ and Fiscal Policy,
COZ13.3 | f'lﬂ"PL;‘l’mG :Ec-‘mn‘n‘!,lu Rigforms, Dcmc_gmphm Transition in India, Changing pruﬁlc :'r
L : ;?'EE;;_W:& 5’r:-,ld,'In;::;lunl_-u and Trade Poliey in the Indian coptext.
| - ML the changing proafile of human  capi -
CO2i34 AMNALYSING ‘productivity ' ind ILLUSTRATE the linkages -.vi:t-um'.';:fflt' l::?:fs:::xﬁﬁl::
: cgraswih of Start-ups, G camposition of Tndia : 4
€O 2135 EVALUATING | 'I‘)ETER.MINE the key priority arcas, BCross varous dimensions. for the
{ | Indian Economy in tlic coniext of curremt evonomice cn';-l.rnnrnm:
CO2136 CREATING BUILD a ¢ase for co=cxistence of MNCs, Indi - . : 3
Prevate Scctor, SMEs, MSMEs and Starn Tt i o 1ol Sectar, Indian

Ups in the Indian Economy.

Director
-~ Arihant Institute of

Business Management, Pune
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—gemester 11 214

7 Credits LT o GE 13 "_l_ﬁ-mﬁ'g—'—-———_.___
2= - rE'_ 2:0:0 usimegy E’“’"‘ﬂ-l.imm

GE“EI‘IE El*l'l-'lh e

Course Dutcomes: On successful campletion of the course the lenrner will b il ks A

COR ] COGNITIVE =
. ABILITIES COURSE OUTCOMES ==
OIS Remembering Booll and Describe the Koy comcepts of imternations) Busimrns]
CO2142 Untherstahding Undermstond the relevance of Multinational Corporations (MMNCs) in giobal
Co?i43 Aupplyireg, ?“mﬂ:‘:}rﬂ'ﬂ'"‘ the significonce of FI2I and EP1 in respect of developing
co2ldd Analysing *1:’:'3"'“ the {scuey related to Labor, Environmental and Global Value
Q o
. Formulate and discuss the casc relatod to va A mder WT
CO 2145 Evaluating and contempornry glubal business l:nuunnmrn::::s e =
| J
Semﬂler 11 215 (:E 14 - Business Ethies
1 Credits LTP: 2:(:0 | (weneric Elective
On !hl‘tﬂ!ifllTl completion of the course tht]nlrm'r ml be able to' bt b § oty sttias ot
COGNITIVE" | !
L Co# ABILITIES. | . o COURSE OUTCOMES
| €O.215.1 RE‘-{EMBEWHG Reeall thr: Rundamonts] concepts and pringiples pf business cthics
' Explain the mmporance of cthical b—chavmr in business and its mpact on
COZXI52 | UN : i - : - . -
\ 9 DERSTANDING stakoholders.
CO2l53 " APPLYING | |Apply ethicalitheories and frameworks to rcal-world business. silualions.
CO2154 |  ANALYSING |l Adalyse ethical dilemmas and conflicts of interost in business prictiees. 1
e T o Eviluatg ‘the role of rafe * govermancc and corporate  socia
1! ! {;I ﬂlqlﬂ
i CO 153 EVALUATING ,r:spﬁnslb:lll'[&' in prometing ethical business practices. Ll ]
COZI58 CREATING Develop straiegies o fosier an cthical culturc within an orsanization, |

Director
fihant Institute e
ﬁmi:as.s Hanagement, PL7




